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1. (a) Explain five factors to consider before selecting fashion advertising media. -
(b)  Highlight four ways n whlch dwersxﬁeatien can be achieved in fashion :
businesses. (6 marks)

(c)  Ildentify four ways in which price discﬁ}ﬁiﬂafieﬁ can be practiced by fashion

designers. (4 marks)
2. (a) Explain four methods that a fashion designer can use to retain clientele. .
(8 marks)
Al Qutline four faetors that influence the supply of fashion products (12 marks)
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(b)  Explain four challenges faced b fashmn marketers (pmh - (8 marks)
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(c) ighlight fotir e'emp.on’%nrs;ze- od customer service. - (4 marks)
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- (a)  Demonsirate four ways in which customer satisfaction can be ensured na fashlon _
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(b)  Explain five factors that influence donsumer buymg habits. (10 marks)
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5 7 (a)  Describe the foui’j stages of ﬁle fashmn product cycle. : (10 marks)
(b)  Explain five advantages of engaging in international fashion marketing.
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6. (a)  Outline four advantages of large scale fashion produ?’aon (10 marks)
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(b)  Explain five advantages ef cempetmon in the fashion induostry. : (10 marks)
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